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shipments of Minute Maid frozen concentrated

orange juice are packed with ice and salt. Nearly every

employee of the fledgling Florida Foods Corporation

is helping load the product by hand onto tailcars at a

tiny processing plant in Plyrnouth, Florida.

Often taken for granted today, the process of

concentrating orange juice was created through years

of experimentation and as a direct result of wartime

research.  The Nat ional  Research Corporat ion (NRC)

of  Boston had developed, arnong other th ings,  "h igh-

vacuum processes" for dehydrating penicillin, blood

plasma and streptomycin-medical advances that were

critical elements in U.S. efforts to win W!\|II.
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l ' he  U .S .  A rmy  a l so  u ' as  p l ac i ng  i t s  hopes

on the dehydrat ior-r  p1'ocess as a \ ra l '  to

p rov i de  nu t r i t i ous  f ooc l .  pa r t i cu l a r ' l t '

o1 ' ange  j u i ce ,  t o  A rne r i can  t r ooPs .

c i t lus ju ice had been ur-rdel l lay fo l  sotne

t i r ne ,  bu t  t he  p l ocess  bo i l i r r g  t l l e  \ \ a t e r

ou t  o f  t he . j u i ce  des t ro )ec l  i t s  l l a \ o r .

Sc ien t i s t s  a t  NRC j  d i scove red  t ha t  i f  t he r '

appl ied the s:rme high vacuutrr  l l locess

thev  usec l  t o  dehvd la te  pe r - r i c i L l i n .  t i r e i

cou ld  c rea te  a  l l a ro r1u l  o l ange  j u r ce

concent l 'a te in por i 'der  fo l r -n.

\ \ - i t h  a  5 o o ,  o o o  p o u n d  o r c l e l

o l fe lecl  bv the , \ ' r . r ' r r  to t l - rc l r ls t  pelsolr

r r i ro could del ivel  porrc le lecl  o lange

ju i ce .  t he  NRC c l u i ck l v  o rgan i zec l

F l o l r c l a  Foods  Co lpo ra t i o r l .  r v i t h  John

\1 .  ( J : i c k )  Fo r : r t  i t s  heac l . - l - l - r e  P l r r no r , r t h .

F l o r i c l a .  p l an t  r r as  bu i l t ,  anc l  Fo . r  se t  ou t

t o  l ' i n  t he  go \e rn rnen t  co l t t t ' : l c t .

and  resc i nc l ec l .

: rnd au,arded once again.  c lue to F-ox s

pe l s i s t ence  i n  p l ead ing  h r s  case  t o  t l i e

general  rn charge of  lbocl  fo l  t l ' re - \ r rnr '

Qua r te lmas te r  Co lps .  I n  t he  sp l i ng

o f  r  9 . 15 .  a  con t l ' a c t  u .as  s i gned  1o r

$75o .ooo  rn ' o r t l - r  o f  o range  po t ' de r ' .

\orv a l l  . lack Fox needed to begir- r

t he  ope la t i o r r  u ' as  cas l - r .  F i na l l r ' .  i n ves to l s

o l ' l e l ec l  a  t o t a l  o f  S  2 .7  r n i l l i on  t o  ge t  t he

operat ion up ancl  running.  Hou'eve r ' .  the

enc l  o1 -  t he  u ,a r  u ' as  i n  s i gh t .  and  t he

Ar rny  r vou ld  l a t e r  cancc l  i t s  o r c l e t  once

anc l  l b r  a l l .
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As did rnany cornpanies after the war,

Florida Foods Corporation shifted

its focus to peacetime production. The

cornpany's young executives, realizing

they needed a name for their product,

con tac ted  an  adve r t i s i ng  agency  i n

the NRC's hornetown, Boston. Frorn the

city famous for its Minuternen carne

the name -

signifring the product's convenience

and ease ofpreparat ion

But Fox had yet another obstacle to

overcorne. Converting the orange juice

powder into a cornmercial product

proved to be much rnore difficult than

the tearn had realized. As a result, the

cornpany began exploring the possibility

of rnarketing an "interrnediate step" in

the production process - frozen orange

ju i ce  concen t ra te .

After experimenting to properly

reconstitute the juice, the researchers

discovered that the frozen concentrate

had a much richer, rnore fresh-

squeezed flavor than the powder.

Eventually, powder production was

abandoned entirely.

In the early days, there were

no funds for advertising and promotion.

So Fox filled the trunk of his car

with ice and cans of Minute Maid frozen

concentrated orange juice and went

door- to-door in h is hometown of

Hingharn, Massachusetts, offering free

samples. Dernand for the product

soared, ernptying frozen juice cabinets

in stores throughout the area.

Just a few short years later,

Minute Maid orange juice was in high

demand as Bing Crosby praised its

in his radio broadcasts.
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its reputation for great taste, quality and

convenience through continued

innovation and aggressive marketing.

Eventually, Florida Foods Corporation

was renamed The Minute Maid Company

to reflect the success of its valuable

tradernark.  In t96o,  The Minute Maid

Company was purchased by

The Coca-Cola Company and

became Coca-Cola Foods.

Technological and packaging advances

also have helped shape the Minute Maid

brand. In t96t  for  example,  an "essence

recovery" system was invented to better

capture that "fresh-squeezed" flavor and

improve the f reezing method.

Dur ing the /O's,  Minute Maid ready-to-

dr ink orangejuice was introduced,

becoming the first chilled orange juice

available nationally. A 96-ounce plastic

bottle for Minute Maid ready-to-drink

orange ju ice was introduced in 1987-the

sarne year Minute Maid Calcium Rich

orange juice was launched.
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@ 1998 The Coca'Cola Company
of The Coca-Cola Company.

U  I  C  E  B  U  I  L T

In lgg6,  the company discovered a

way to capture the taste sensation of eat-

ing a fresh, ripe orange-a flavor that's

available only at the peak of each

season-and of fer  i t  to consurners year-

round. That  led to the introduct ion of

the new taste of  Minute Maid Premium

loo percent  pure ready-to-dr ink orange

juice.

That same year, the company took

back the name of its flagship brand-

becoming The Minute Maid Cornpany

once again.

Today, the Minute Maid brand

extends beyond orange juice to a full line

of ju ices and ju ice dr inks.  However,

the early attributes of taste, quality and

convenience ernphasized by Jack Fox

and his team st i l l  hold t rue.
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